Google My Business
Let everyone know you’re open for business
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What is Google My Business?
Everyone uses Google My Business (GMB) as part of their daily lives, it’s a familiar feature of internet
searches and a quick and easy resource. However, most people might not realise that they have used it.
In this guide we’ll explain GMB, show you how to get listed and give you some tips on how to get into the
all important local pack.
To begin with, we’ll show you where to look for for GMB listings. You’ll have undoubtedly come across
these many times before but perhaps not been aware of how they got there!

The ‘Knowledge Panel’
If you’ve ever searched for a business by brand name, it’s likely you’ll have seen their GMB profile appear
next to the organic results in the sidebar of the results page.
Here’s an example of how the knowledge panel looks:

You’ll find lots of useful information on there such as opening hours, contact numbers and reviews. You
may also find the ‘latest posts’ which are a bit like featured blog posts created by the business.
If you’ve searched for your business and found that it appears here but looks a little empty, it’s likely that
Google has created a listing for you and is waiting for you to ‘claim’ your profile.
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The ‘Local Pack’
Another common place to find GMB listings is just below the ads and above the first organic results on
the results page. Marketing professionals often refer to these results as the local pack or 3-pack because,
typically, the three most relevant local listings are displayed.
Appearing here can dramatically improve your business. It’s essentially position 0, because it appears above
the organic listings. It’s prime real estate on Google!

The results that show here are entirely dependant on the location from where you are searching and the
businesses that operate in your area.
Whilst Google picks the ‘top’ three GMB listings to appear in the local pack a number of similar listings can
be found in by clicking ‘More Places’. This will show you a more comprehensive list on a map.
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Google Maps
GMB listings that match your search query in the local area can often be found on Google Maps. We’ve all
used Google Maps to find a mechanic or local restaurant, it’s an invaluable resource that millions of users
access every day.

Ready to get started? GMB accounts are free and easy to set up, here’s how.

Set Up A GMB Account
The only things you’ll need are a business address and phone number. Go to google.com/business and
click ‘manage now to get started.
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Follow The Steps

1

3

Enter your business name and click
‘Next’.

2

Choose a category which best suits your
business from a predefined list. Be as
specific as possible.

You will then be asked if you want to add a location which is visible on Google search and maps.
This is extremely beneficial if you are able to do this. (However, you should take note that this
address will be public knowledge and if you work from home it may not be the best idea).
If you click yes then you will be asked to input your address details. Make sure that you format
your address in a way that is consistent with any other directories you have signed up to.
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Google will also ask you where you are willing to deliver, visit or serve your customers. If you choose yes,
it’ll ask you add to add all the areas that are appropriate.

4

Add your telephone number, (a local one
if possible) and your full website address.

5

Complete your listing by clicking ‘Finish’.
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Verify Your Listing
To confirm that you are who you say you are, Google need to verify that the business you listed is real. This
is done via a postcard that is sent via Royal Mail. It should be with you within four working days.

When you receive the postcard it will contain a short verification code and instructions on how to finish
verification.

In the meantime, you can add lots of business information that will go live when your listing is verfied. Click
‘Continue’ to go to your Dashboard and start population your profile.
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GMB Dashboard
It might seem a little daunting at first glance, but at least for now, there’s just a few important areas to
populate that will have a real impact when your profile goes live.

1

2
3
4

1

Info

2

Photos

The most important section
to keep up-to-date and
correct is your information.

Show potential customers
what to expect from a visit
to your business.

Here you can amend the
details provided at signup as well as add useful
information for users.

You can add photos of all
different aspects of your
location from interior and
exterior shots, team photos
even video.

Add opening hours, list your
products and services here.

3
4

Products/Services
Go into detail about the
products and/or services
you offer.
This will help Google
to decide which search
queries are relevant to your
business.
The more detail the better.
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Tips For Optimising GMB
Now that you’ve claimed your listing and added basic content to your profile, there are a few things you
can do to help optimise it. By taking the time to complete these extra steps, you’ll improve your chances of
getting in the local pack and attracting more visitors.

Claim Your Shortname
Make sure your GMB profile is easy to find by claiming your shortname. In the ‘info’ section you’ll see an
option that looks like this:

Click the pencil icon to enter your shortname.
Make sure that it’s as closely related to your business as possible to give your profile a better chance of
appearing when people search for your brand name.

Write The Perfect Description
Also located in the ‘info’ section is the ability to create a description for your business. You’ll see an option
that looks like this:

Be as descriptive as you can be (within the 750 character limit) but don’t mention sales, promotions or
anything like that. It might take you a couple of goes to get it bang on, but it’s worthwhile if it engages with
people that are interested in your business.

Photos, Lots Of Photos
When it comes to improving rankings, a good place to start is with Google’s recommendations. On the
subject of photos, Google has this to say:
•

If applicable, three exterior shots of your business as a minimum, with photos taken from different
directions and at different times of the day.

•

At least three images of the interior of your business, showing ambience, atmosphere, and décor (only
if you have a physical location, of course)

•

At least three photos of your team providing your services to customers to give a genuine
representation of your business.

•

A minimum of three images of products that you sell, food and drink you serve if you’re in the
hospitality business or images of rooms if you’re a hotel.

•

Three images of your colleagues and team members.

Whilst it may not be possible to provide all of this imagery, it’s good to know what to aim for.
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Be Specific When Picking A Category And Subcategory
Some of you will find it easier than others to categorise your business. Where at all possible, choose a
category that is as specific to your business as possible.
Google gives the example that a nail salon should choose ‘nail salon’ and not ‘salon’. Proper GMB category
association is one of the most important local pack ranking factors.

Encourage Reviews
When it comes to the purchase process, reviews play an important part in establishing trust and influencing
new custom. An easy way to get started generating reviews is to simply ask your customers for them.
When someone leaves a review, good or bad, make sure that you respond! This shows that you’re
engaged with your customers.
If the review is good, a simple thank you would suffice. If the review is bad, this is an opportunity to
address the issue in the public domain. Explain to the dis-satisfied customer that you’re committed to
resolving their query whilst showing anyone who reads the negative review that you care about customer
satisfaction.
In addition to the reputational benefits, the nature of Google reviews means that a business profile with
reviews is more likely to rank in the local pack than one without.

Showcase Your Brand With Google Posts
The perfect place to let your customers know about your brand, promotions and anything that makes
your business ‘stand out’. Google Posts are an ad style box that appears in the knowledge panel, front and
centre when people come across your company on the results page.
Posts only last for seven days, so you’ll need to regularly update them. Google is a big fan of this form of
content, so when it comes to optimisation, it really is worth the effort.

Link Your Social Accounts
Studies show that users will look at up to ten local businesses before making contact. Give them all the
resource and information they need to make an informed decision about your offering.
Remember that, when it comes to optimising GMB, the key is to make your profile as complete and up-todate as possible. Regular updates to GMB will have a positive effect on local SEO.

Free Strategy Reviews
Don’t struggle on in silence. To help small businesses power-up their online presence we’re offering free
one-hour consultations over the phone or via video chat, whichever you prefer.
We’ll answer any of your GMB questions as well as anything else you’d like to discuss about your online
goals.
Visit brightred.digital/digital-fix to get started.
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